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China International Dairy Industry Conference 2023
- International Dairy Trade Forum
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Leveraging global resources to satlsfy consumer demands
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Yang Chaoqun

Vice President, Yili Group
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Leverage global resources
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Deepen global innovation
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To better serve consumers around the worlc
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Leverage global resources to deliver world-class quality
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Global network
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Production bases
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Business partners
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Yili’s dairy farm on the west coast of
New Zealand
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A "dairy bridge" between high-quality milk sources
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Yili’s Oceania Dairy’s production
base
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Yili’'s Westland Hokitika plant
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Westland’s new lactoferrin plant
groundbreaking ceremony
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Milk sourcing, key to high-quality products
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Deepen global innovation to accelerate product research and development = T
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‘Global Smart Chain’
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Yili Innovation Centre Oceania
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The National Center of Technology
Innovation for Dairy
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Increase R&D investment to break through core technologies
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3,905 patents authorized
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¥ = g | 634 patents invented
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7 patents granted the ‘Chinese Award for Excellent Patents’
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Ranked second among the top 10 global dairy companies in total number of
patent applications
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Use cutting-edge technology!to develop new products
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Sweetness Design Platform
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Created an industry-first sweetness design platform,
featuring a smart sweetness adjustment tool
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Patented Technologies of Probiotics
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Developed the BL-99 strain for intestinal health, K56 strain for
weight management, Oral Health ET-22, etc
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Commercialized probiotic strains in product series such as

Changyi 100%, Yixiao yoghurt, the BL-99 solid beverage
and High-Calcium Cheese
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Launched low-sugar products such as
AMBPOMIAL AMX Zero Sucrose
Drinking Yoghurt
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21 Years of Breast Milk Research
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Became the first Chinese dairy company equipped with a
breast milk research database
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Applied the breast milk research results to Yili’s Jinlingguan
product family
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Expand the global market and optimize customer experience
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A “dual-center” model of
serving the Southeast Asian

market
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Yili’'s acquisition of Ausnutria Dairy Yili launched its ice cream brand in Indonesia
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Yili products have now entered
over 60 overseas markets

8

CReMO”

Pif)

RRIEHNZEZE DT RRABIETERII £
Yili expanded into the market in Thailand Yili rolled out its brand AMBPOMIAL in Singapore
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Terminal store geographic big data system
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Build digital operation platform following the ‘customer-centric’ principle
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Product Innovation Supply Chain Omni-Channel Consumer Experience
Platform Platform Platform Platform
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Product Tracing System Dian Satine, the first realistic digital Metaverse Factory

human in the Chinese dairy industry
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Yili's digital factory for intelligent production
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Dedicated to localized operations 35’ g
to meet the demands of consumers ' . =&
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Launch local-friendly innovative products by
grasping consumer demand accurately
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Over 90% of employees in Yili's overseas operations
are recruited locally
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Mutually beneficial cooperation has been established
with nearly 500 farms in New Zealand

JOYDAY Ice Cream Indonesia’s Sales Boost Celebratior
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Adhere to high quality standards
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Three thresholds for quality management
and control

Elf2 Indonesia Z=E Thailand

ELEMER “EiEmhFiEiFR"

Yili has been awarded the ‘Best Brand
Choice Award’ for two consecutive years
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The only food company to win the highest
award at the Thai FDA Quality Awards
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100% devoted to the highest standard of safety
and health
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Yili has won the ‘New Zealand Champion
Butter for three consecutive years
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Safety Standard certification

FE China

Yili Group obtained BRCGS Global Food
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Ensure sustainable development and advocate green consumption BE BT HE
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Ensure sustainable development and advocate green consumption
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Satine's Milk Bottle T
Recycling Public Welfare "
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Integrate “corbon-pesking” and “carbon-
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Yili took the lead in China’s food industry to Yili launched the Net Zero Carbon Alliance with  Yili and multiple partners jointly released the
launch its Net Zero Roadmap global strategic partners WISH2030 Declaration

PR ER M

G, BTRE

“FEENRI, FTimss"
EHRGFRERE" 0

Yili's Satine No Printing No
Ink Environment-friendly
Edition
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Yili honored the China food industry’s first ‘water
footprint’ double certification
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Op Top 5 on Rabobank's ® o 31.7% increase
2022 Global Dairy list in revenue
Table 1: Global Dairy Top 20, 2022
Dairy turnover, 2027*
2022 2021 Company Country of headquarters  USD billion EUR billion
1 1 Lactalis France 26.7t 22.6t
2 2 Nestlé Switzerland 21.3t 18.0t
3 4  Danone France 20.9t 1771
4 3  Dairy Farmers of America us 193 16.3
5 5 Yili China 18.2+ 15.4*
6 6 Fonterra New Zealand 14.8% 12.5
14 9 Mengniu China 13.7 11.6
8 7  FrieslandCampina Netherlands 13.6 11.5
9 8 Arla Foods Denmark/Sweden 13.3 11.2
10 10  Saputo Canada 12.0 9.6
11 11 Unilever Netherlands/UK 8.3t 7.0t
12 14 Savencia France 6.6 5.6
13 18  Gujarat Cooperative Milk India 6.3 53
Marketing Federation Ltd
14 17  Sodiaal France 5.9t 5.0t
15 13 Meiji Japan 5.9t 5.0t
16 16 Agropur Canada 5.8 49
17 20  Miiller Germany 5% 49
18 12 DMK Germany 5.2t 4.4+
19 19  Schreiber Foods us 5.1t 43
20 #  Froneri UK 5.0 4.2

KR T=51FR1720222BkZ I 203EREH

Source: Rabobank 2022 Global Dairy Top 20 report

World Integrally
Sharing Health

Yili Meahs The
BestQuality

S

Global fo.p ‘5
Asia No.1

Yili retains top 5 spot in 2022 and ranks No.1 in Asia for nine
consecutive years in Rabobank's Global Dairy Ranking.

Source: Rabobank 2022 Global Dairyd
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